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What does ‘Future
-your business?
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‘Qrive What Yau Need to Do - -

- What are the goals for youhpusiness? : ; |
’ “ g i L 9/

W | | o e ~ G ‘
»What channels are you going toyse to deliver those gQals? j’f
. What's unique about your business, why would a buyer buy from /

- you ever your competitors? g
‘What exactly is your busineSs_g?oin‘g todo? '\
When will you review how you ate progressing
s ‘ Bord Bia
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How can Bord'* la help you ‘\falldate . 7

your busmess gls and C‘hannels?o v
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www.bordbilavantage.ie

Bord Bi4a

Irish Food Board

Market Information

Consumer Insight Team

Welcome to Bord Bia Vantage,

how can we help?

Are you:

« looking to start a food business

« looking for finance

EVENTS

Sm% 23 JANUARY 2018
Bord Bia's Small

Business Open

Day
Bord Bia's Small Business Open Day is an
important date in the diary for any small
food or drinks business looking to grow, be
this locally....

« developing a new product
«” looking for a distributor

«” exporting for the first time

24 JANUARY 2018

Think Digital

Seminar 3 -

Exporting

The next Think Digital Seminar focusing on
Digital Exports being held in the Creative
Workshop at the Bord Bia Offices on January
24th.The seminar...

IRELAND

| Contact Us

2]

Events

Business Development Export

VIEW ALL »

Sm® 28 JANUARY 2018

From chocolate and confectionery, to
biscuits, through to snack items: With its
multifaceted range of offers ISM reflects the
entire spectrum of...
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Bord Bia Generated reports @.‘3

IRELAND

Jams, Nut Butters Pre-packed
and Sweet Cooked Sliced

Spreads Meats

Cooked Ready Meals Fresh Ready Soups
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www.bordbiaconsumerlifestyletrends.ie in

IRELAND

4. Consumer

Ar:' Lifestyle Introduction Global forces Cultural snapshot r HotTopics Contact Us Q
Trends
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Keeping
it

authentic and honest origins”

Personal
value seekers

Shared
experiences

to enrich my

e and escape life’s

Consumer Resporsible
Lifestyle Trends

ant to live more

and make bette

choices that make a difference
without




Irish Market — Foodservice Maureen.Gahin@Bordbia.ie @n

IRELAND

. ] Irish Foodservice
Irish FOOdsen{lce ?T Market Directory
Channel Insights e Y
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FOOD A »
ACADEMY START

FOOD KNOWLEDGE FOR GROWTH N
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Irish Food Beard Local Enterprise Office o
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KICK’STRRT

SUPPLIER DEVELOPMENT PROGRAMME

Irish Monthly Retail Report




www.bordbia.ie/industry




Market Webinars - (Obigin
https://lvimeo.com/channels/bordbiamarketplace




Market Missions

IRELAND




Agencies
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Difig Fiontair Aitidil = BII‘ 'l rolana
Cevelopment
Local Enterprise Office Agency

> ENTERPRISE ca5asc
IRELAND C-

where innovation means business AGRICULTURE AND Foon Dhevevorsest Avrmhorrmy
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Branding and Innovation Workbooks

IRELAND

Branding

WORKBOOK

A consumer focused approach to building a strong brand-

Insights & Innovation

WORKBOOK

sumer-focused approach to bringing new products to market

=a Bord Bi'/d

E’ Irish Food Board

Bord Bia

itk Food Bowrd
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SuperBrands @)@.’2

IRELAND

SuperBrands for Smaller Businesses

A SYNDICATED BRANDING AND INNOVATION
SERVICE FOR IRISH FOOD & DRINK



Brand Forum




Origin Green &

IRELAND




Quality Mark

BORD BIA

QUALITY

ASSURANCE SCHEME

ORIGIN-IRELAND
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Food Works

IRELAND
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Think Digital




EVENTS

Bord Bia Vantage - Events

Please check our Events Calendar below, to view our AWARDS click here »

2m's 23 JANUARY 2018

Bord Bia's Small

Business Open

Day
Bord Bia's Small Business Open Day is an
important date in the diary for any small
food or drinks business looking to grow, be
this...

m% 06 FEBRUARY 2018
Food & Bev Live
An exciting trade event for the foodservice

and hospitality industry. Five national skills
competitions including National Barista...

e |

2m® 24 JANUARY 2018

Think Digital

Seminar -

Exporting -
Digital Impact
The next Think Digital Seminar focusing on
Digital Exports being held in the Creative
Workshop at the Bord Bia Offices on
January...

im 25 FEBRUARY 2018

Salon du
Fromage

With 190 exhibitors and 6,720 visitors, the
Cheese and Dairy Products is the capital
event for the cheese industry. The 15th
Cheese and...

m

Sm% 28 ]ANUARY 2018
s

From chocolate and confectionery, to
biscuits, through to snack items: With its
multifaceted range of offers ISM reflects
the entire...

JEU 31 MAY 2018
Bloom in the Park

Bloom was launched by Bord Bia in 2007
primarily as a promotional vehicle for
horticulture; providing a showcase for
garden plants,...

IRELAND




Farmers Markets
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Bord Bia Talent Programmes

Global
Graduate

Marketing
Fellowship

Origin Green
Ambassador

e

IRELAND

Market
Placement
Programme

MSc Design
Innovation




Marketing Fellowship




Grants @.‘3

IRELAND

2018 MAP & SCP
closing date for application: Wednesday 31st January 2018
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Trade Shows @.‘3

IRELAND

BIOFACHZOW 3

110 Org anic

= -
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é Ma rketplace

International 2018

Ireland’s Sustainable
Food and Drink Expo

¢» FREE FROM
=t FUNCTIONAL
FOOD EXPO

NORTH EDITION SPRING 2018
=17 Y STOCKHOLM, SWED

BOOK NOW  BENEFIT FROM IT!




Organic Programme
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‘Qrive What Yau Need to Do - -

- What are the goals for youhpusiness? : ; |
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»What channels are you going toyse to deliver those gQals? j’f
. What's unique about your business, why would a buyer buy from /

- you ever your competitors? g
‘What exactly is your busineSs_g?oin‘g todo? '\
When will you review how you ate progressing
s ‘ Bord Bia

Irish Food Board



Foodwise




Small Business Strategy Development @3

IRELAND

START
SURVEY




Irishfoodanddrink.com

IRELAND

¥ f in
Home About Us Why Ireland Categories Our Suppliers Marketplace Contact
Partners for Sustainability

ategories

of., click to
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What does ‘Future
-your business?

'




Y
Growing the success of Irish food & horticulture Bord Bia
Irish Food Board




